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ABSTRACT 
In recent years, worldwide the concern that human activities have been causing has 
increased, producing impacts at a social and environmental level, for this reason companies 
are permanently observed and evaluated at the time of carrying out their activities, from 
various points of view, academic, governmental, social, among others. Mainly because the 
population becomes aware of the importance of carrying out activities with a sustainable 
approach, and are compatible with the conservation of the environment, social equity and that 
related to the correct governance required by social pressure. In this sense, in the business 
world, corporate social responsibility (CSR) implemented throughout the world, in some 
cases as Corporate Social Responsibility (CSR), is heard more frequently given the 
importance and adoption that it has for organizations. , consumers and in itself for the whole 
of society.This being a relatively modern aspect, which has gained greater value since the 
90s, being incorporated into the organizational culture of the vast majority of companies 
globally. In the present research work is carried out with the objective of determining the 
level of corporate social responsibility of a mining company with the purpose of determining 
its degree with respect to the economic, social and environmental levels. The results found 
show that 42.5% of the representatives of the local companies surveyed almost always know 
about corporate social responsibility of a mining company. 
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The Global Reporting Initiative (GRI) creates the 1st world standard on 
the preparation of CSR reports or sustainability reports, this study is 
empirical and has been based on information from Latin American 
companies and analyzes the trend followed by these companies in the 
compilation data was carried out since 2006, the first year for which there is 
information about the assurance of the CSR report, until 2010, it has a total 
of 1,021 observations from 12 Latin American countries, the trend of 
companies in ensuring the CSR report, based on some corporate 
characteristics, for which an analysis of univariate contingency tables is 
carried out, then an empirical study is shown with a logistic regression model 
explaining which are the factors it depends on for companies to ensure their 
report of CSR, the company ensures its CSR report or non-dependent 
categorical variables the t The most appropriate technique within the 
multivariate analysis is logistic regression, dependent variable assurance of 
the CSR reports is a dichotomous variable that takes the value 1 if the 
companies ensure the CSR report and 0 otherwise, independent variables are 
the year, size , sensitive sector to which the company belongs and belonging 
to one of the countries that make up the sample, in conclusion in the business 
panorama, shareholders leads companies to take on the challenge of facing 
their social responsibility, with the elaboration of Sustainability or Corporate 
Social Responsibility reports, which clearly allows society to see its 
commitment to social and environmental aspects, for the verification of 
reports on sustainability, endows said reports with greater credibility because 
they are carried out by a qualified and independent professional of the 
company, so this article provides information s About the scarce literature 
about the reports, concentrating on the Latin American countries to make an 
empirical contribution showing the practices that the companies carry out by 
the companies during the period 2006 and 2010, with a total of 1,021 reports 
from companies from 12 Latin American countries, From which it was 
possible to define that there is a business trend on the presentation of CSR 
reports, so that the assurance of reports has grown during this period 
according to the type of business information policies worldwide, the 
companies that insure are those of the Services sector Financial Technology 
and Telecommunications, and Oil and Energy, by the logistic regression 
models show corporate variables that are significant for the decision to 
submit the sustainability report to assurance are the size of the company, the 
country in which it is located and its membership of the called sensitive 
sector [1]. 
 
In Peru, progress is being made in the development of Corporate Social 
Responsibility, which seeks an alignment of policies to the principles of the 
2030 Agenda, in order to comply with the 17 Sustainable Development 
Goals (SDGs), so the concept of Sustainability will be the key and cross-
cutting framework for understanding the implications of CSR, in the last 
report of the Yearbook of Co-Responsible Parties the implementation of 
CSR has been disseminated, of organizations about the adoption and 
consolidation of CSR and sustainability policies On the part of Peruvian 
entrepreneurs, sustainability is the key aspect of entrepreneurs with gradual 
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implementation to place themselves in the first place in the organizational 
hierarchy of companies, for this reason companies are obliged to use 
strategies for the improvement and scope of its guidelines about Corporate 
Social Responsibility, so it tries to explain the development of CSR in the 
Peru showing the importance of good CSR practices is based on 
sustainability, principles and tools such as evaluation reports measuring the 
impact of the strategies applied, CSR is the company's ability to create 
economic value and at the same time respect rights of those with whom it 
relates, that is, the company creates value for its shareholders under the 
sustainable approach and then we will direct in Corporate Social 
Responsibility (CSR), which has 3 levels such as legal, collective and 
individual responsibility, about Legal responsibility refers to compliance 
with the rules, collective responsibility seeks compliance with rules and 
standards at a collective level for companies and finally individual 
responsibility refers to the own code of conduct, on the Environmental Scope 
they intend to carry out the preservation of the natural environment and 
ecosystems during the operation of the company, Ámbito Social They stop to 
favor society close to the company marked as keys to establish links with the 
community and generate trust, Scope of work refers to human talent within 
organizations, so companies should provide better conditions for their 
workers, for which where meetings are held with interest groups or 
stakeholders to maintain constant communication and transparency processes 
with them, evaluation reports are made through transparency by the 
companies through documents called evaluation reports reinforce the 
confidence of the company, to then analyze the achievements through the 
Social Balance in a document that the company issues periodically as a 
strategic instrument to support, disseminate and motivate the exercise of 
corporate social responsibility, the Social Balance is divided into 2 internal 
areas is the information and evaluation of the fulfillment of responsibility 
The social responsibility of the company with its workers and external refers 
to the responsibility of the same towards the external sectors with which the 
company has some type of relationship, it also shows the Social Balance 
contains different information schemes on the performance of the company 
such as Guide for the Preparation of Memories or Sustainability Reports of 
the Global Reporting Initiative (GRI), which contains 91 indicators classified 
by categories covering economic, environmental, labor, human rights, 
community and product responsibility aspects, in the new approach there are 
new rules of the game for companies, those that are aligned with the 
government and their environmental sustainability policies, for which 
strategic alliances are made by some companies with the State in the search 
to achieve a greater impact, it can be verified that the responsibility Social is 
an axis of action that involves various public and private sectors, in 
Nowadays, companies are aware of the importance of CSR, so sustainability 
is an issue for all sectors, it should not only be a matter for the State or the 
private sector, so Global Research Marketing delivered a report on 
perception of managers of large and medium-sized companies, where there 
are still 34% of companies that dedicate less than 1% of their CSR budget, in 
Peruvian companies 62% of executives consider CSR work as regular and 
only 31% qualifies CSR programs as "good", because the strategies and 
action plans of companies must be improved and developed and thus 
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increase the quality level of CSR programs, in Peru it is constantly evolving 
because it needs to implement various axes and also cover companies at all 
levels [2]. 
The interpretive analytical nature where it is described where we are 
going to describe the findings and conclusions of various authors on Social 
Responsibility in the companies of the Latin American mining sector, aiming 
to review the state of the art on CSR in this sector by looking for studies or 
writings about how to carry out the implementation of CSR where positive, 
negative, critical or hopeful aspects are included, in Latin America progress 
has been made but it must be improved and above all guarantee compliance 
with the regulations since the respective control by the governments is not 
being carried out and are affected by social, cultural, environmental and 
economic factors and in turn are undermining the planetary sustainability of 
current and future communities, having as a conclusion that CSR is currently 
growing throughout Latin America, for the The case of mining companies is 
being debated by the divisions These perspectives which have opposite 
positions, however, there is knowledge of the negative consequences of the 
lack of implementation or compliance with CSR, the products about mining 
operations that affect the social-cultural, environmental and economic 
spheres but it is considered Responsible Mining when a series of parameters 
established by international organizations is met, so studies on CSR must be 
expanded and deepened, since sometimes specific cases are evaluated, so that 
each author or group of authors, shows a point of view that constitutes its 
truth, one of the main problems that the authors show is going to lie in the 
weakness of governments before transnationals, which will allow mining 
companies to carry out the business processes that are considered the 
business core, so it is recommended to strengthen public management in 
relation to the s mining sector [3]. 
When talking about CSR, what is a trend at the global business level, 
mention is made of environmental business models which are related to 
economic viability where current challenges are discussed, which not only 
depend on economic management but also on environmental and social 
aspects, by magnifying the needs without changing and altering the 
advantages and potential opportunities for market competition having as 
sustainable development for what they have been configured by the socially 
responsible approach but companies still do not understand about the 
dimensions that are going to intervene in the future of business, for this 
reason the objective of this article is to be able to show the relevance of the 
environmental dimensions applied by entrepreneurs on the management of 
Corporate Social Responsibility in Cuba, from which the following 
conclusions were reached. to carry out social works with the condition of 
maintaining s u social commitment, betting on the efficiency and 
transparency of the values of the society without separating ourselves from 
the organizations, with the analysis of the data we could observe that the 
companies have invested in social works following a line of processes to 
return the situation of economic prosperity prior to the crisis and also trying 
to increase the amounts allocated to social work, with the search for 
information it has been appreciated that not all foundations show objective 
and specific data of what their investment consists of and what specific 
activities they carry out with it, having a deficit to correct the parts of the 
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foundation in order to recognize the value and merit that they really have, 
however with the presentation of the reports about social works such as the 
creation of schools, dining rooms, educational workshops, etc. In any case, 
the changes that have occurred and the need to gradually decrease the 
participation of banks in foundations will imply important changes in the 
financing model, with entities having to resort to private contributions and 
the information transparency of their activity [4] [5]. 
. 
Materials and methods 
Among the materials and methods to be considered in the present 
investigation, four pillars are considered for the analysis of social 
responsibility, we have economic responsibility, social responsibility and 
environmental responsibility. 
Figure 1. Block diagram of the proposed Methodology 
 
Social responsibility: "The set of obligations and commitments, legal and 
ethical, national and international, with interest groups, derived from the 
impacts that the activity and operations of organizations produce in the 
social, labor, environmental andhuman rights". 
 
The areas of social responsibility are defined below: 
 
Economic responsibility: “this responsibility is translated as obtaining the 
maximum value and benefit in favor of the shareholder. Framed within the 
economic system, believing that by acting in this way they achieve economic 
optimization and efficiency, managing to increase the volumes of inputs 
(output) with available resources (productivity and efficiency), which is 
achieved in a responsible way by making a more appropriate use of 
resources, optimizing energy, promoting the circular economy for raw 
materials, also means having fair conditions for the workforce, as well as fair 
payments to suppliers of raw materials, services, products, demonstrating 
product quality, thinking about the best value for the consumer. All this 
brings as a consequence satisfaction, motivation, training for the worker, 
innovation of production processes. In summary, the responsible behavior 
from the economic point of view of companies is: to properly use the 
contributions of shareholders and owners in accordance with the interests of 
all kinds; meet the demands of customers, offering services, quality goods, 
competitive prices that allow meeting the demands ". 
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Sociocultural responsibility: “from the political and sociocultural 
perspective, CSR implies respect for the legislation, the cultural legacy, as 
well as social customs and participation in political and cultural activities, 
the companies being representative entities.For this, business recognition of 
the legality and the socio-cultural and social aspect of the society in its 
sphere of influence is required, both internally and externally, unless they 
enter into conflict or have problematic cases (in case the standards violate 
ethical principles orhuman rights).This last aspect being, where the 
organization must have an active participation in certain activities that can 
solve problems related to public policies or social welfare initiatives ”. 
Environmental responsibility: “any decision and operation of a company, 
causes impacts to the environment, be it due to the use of natural resources as 
inputs (raw material, energy, etc.) or as outputs (discharge, tributaries, etc.) 
that it haspolluting potential.Considering the above and added to the fact that 
every company must contribute to sustainable development, for this reason 
as part of the principles or values that companies have and complying with 
the legislation, sustainability is present, through it it seeks to achieve 
economic development, well-beingsocial and environmental integrity with a 
long-term perspective, and open to dialogue between all stakeholders”. 
 
Technical sheet: Social responsibility survey Name: Corporate Social 
Responsibility: an instrument to measure the implementation in 
companies of the sustainability index of the Mexican Stock Exchange. 
Results 
The results presented below are related to three components related to 
Social Responsibility: such as corporate social responsibility, economic 
responsibility, social responsibility and environmental responsibility. 









Figure 2. Frequency measures of the Corporate Social Responsibility 
variable 
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From the figure, it can be seen that of the 87 respondents, 42.5% express that almost 
always, 25.3% indicate that always and 1.1% express that never, for the variable 
Corporate Social Responsibility. 
 











Figure 3. Frequency measures of the Economic Responsibility variable 
 
In Figure 3, we can see that, out of 87 respondents, 28.7% sometimes express, 8% 
indicate never, 16.1% always express, for the economic dimension of the corporate 
social responsibility variable. 












Figure 4. Frequency measures of the Social Responsibility variable 
 
In Figure 4, we can observe that, of 87 respondents, 35.6% indicate almost always, 
2.3% mention that never, 19.5% express that always, this for the environmental 
responsibility dimension of the corporate social responsibility variable. 
Results on environmental responsibility 
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Figure 5. Frequency measurements of the Environmental Responsibility 
variable 
 
In Figure 5, we can see that, of 87 respondents, 40.2% indicate almost always, 1.1% 
mention that never, 11.5% express that always, for the environmental responsibility 
dimension of the corporate social responsibility variable. 
Conclusions 
It is important that the population and local companies understand the 
concept of CSR through training or educational programs for managers, and 
these can be incorporated as part of their actions under the guidelines of 
corporate social responsibility. It is concluded that the need to implement 
CSR documents and guides in the local companies of Huayllay, which 
incorporates the dimensions worked in this study in order to have projections 
or strategic development plans that include CSR and can be evaluated and 
periodically analyzed how CSR is improving and position it as a competitive 
advantage over mining companies in the area.  
On the part of the managers of the local companies of Huayllay, they 
must learn more closely about social responsibility and corporate 
sustainability, and together with this, make their workers and the 
communities of Huayllay and Huaychao know where they work directly, 
without losing sight of the The benefits of putting into practice a business 
social strategy and with the commitment and support of the teams can be 
more competitive companies, having advantages over others. It is important 
that local companies can promote with great perseverance a fair image that 
must be worked from within, taking into account the environmental issue, 
which in recent years has a lot of relevance when evaluating suppliers by 
companies. mining companies (approvals, GRI report, sustainability 
indicators, system B, etc.) and must be present in any corporate social 
strategy. 
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